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Introducing me 

• Renato Lima de Oliveira 

• 50 years-old 

• Married (Andrea)with 2 kids (Gustavo 20 & Bianca 17) 

• I live in Brasilia, Brazil 

• Journalist, writer, teacher and public servant 

• Anatel (FCC) since 2005 

• MBA Marketing 

• PhD student – University of Lisbon – Political Science 

(2020/2024) 

• 7 books 

• 16th SSVP President General (2016/2022) 

• Member of SSVP for 35 yeas (1986) 

• In this event, representing SSVP and Vincentian Family 



What is SSVP? 

• Founded in 1833 by seven Catholic friends in Paris, France 

• Blessed Antoine-Frédéric Ozanam (1813-1853) 

• Today: 152 countries; 800,000 members; 48,000 parish groups 

(“Vincentian Conferences”; 30 million people assisted per year 

• Special works and home visits (to end homelessness is in our DNA) 



Some initiatives worldwide 



Digital Technology to End Homelessness 

1. Digital technology and visual media are means to 
educate people about homelessness and change 
societies perception of the issue  
 

 Stories of homeless people that reveal the systemic 
blockages that led to their personal situations  
 

 Opportunity for homeless people to be their own voices in 
the public debate 



Digital Technology to End Homelessness 

1. Digital technology and visual media are means to 
educate people about homelessness and change 
societies perception of the issue  
 

Practical example  
 
Vincentian Campaign: “Make Us Count” in 2020; link: 
https://makeuscount.com/   
 
This campaign used stories from individuals experiencing 
homelessness across the world as an educational and 
lobbying tool for those attending the UN Social Development 
Forum in 2020. Huge visibility. 

https://makeuscount.com/


Digital Technology to End Homelessness 

Practical example  
Vincentian Campaign: “Make Us Count”  



Digital Technology to End Homelessness 

2. Digital technology and visual media can be a useful 
campaigning tool delivering practical outcomes  

 
 

 Actions to promote homeless’ advocacy 
 Fundraising opportunities 
 Sleep out initiatives 
 It gives us a huge visibility 



Digital Technology to End Homelessness 

2. Digital technology and visual media can be a useful 
campaigning tool delivering practical outcomes  
 

Practical example  
 
The World’s Big Sleep Out 



Digital Technology to End Homelessness 

The World's Big Sleep Out: https://youtu.be/4_ZD11x5Kcc    
The World's Big Sleep Out at Trafalgar Square: 
https://youtu.be/l_QtDGEEQto  
World's Big Sleep Out on The One Show (BBC): 
https://youtu.be/QB1XmVxIOr4   
Big Sleep Out' for the homeless (Global) - BBC News 
https://youtu.be/WC9qingrpIA  

https://youtu.be/4_ZD11x5Kcc
https://youtu.be/l_QtDGEEQto
https://youtu.be/QB1XmVxIOr4
https://youtu.be/WC9qingrpIA


Digital Technology to End Homelessness 



Digital Technology to End Homelessness 

3. Digital technology and visual media can help to 
engage people globally in the fight against 
homelessness.  
 
 Sharing of the success story of existing Vincentian 

initiatives such as the FHA (Famvin Homeless Alliance) and 
the 13 Houses Campaign.  

 Through FHA, the mobilization and networking of 160 
organizations present in 170 countries, inspired by 
common values, to work together to end homelessness. 
This is coordinated mostly through social media, and online 
content. 



Digital Technology to End Homelessness 

Famvin Homeless Alliance (FHA) 
https://vfhomelessalliance.org 



Digital Technology to End Homelessness 

13 Houses Campaign 
https://vfhomelessalliance.org/c13h/ 



Digital Technology to End Homelessness 

 The 13 Houses Campaign is a Famvin Homeless 
Alliance initiative and aims to improve and transform 
the lives of 10,000 homeless people around the world 
until 2025.  

 The 13 Houses Campaign takes its inspiration from St. 
Vincent de Paul who built 13 small houses close to the 
Congregation of the Mission headquarters  

 There is a booklet to learn more about the Campaign 
in several languages on FHA website 

13 Houses Campaign 



Digital Technology to End Homelessness 

 Some excellent outcomes until today (2021): 

13 Houses Campaign 



Digital Technology to End Homelessness 

13 Houses Campaign – 2 Feb 2021 – Vatican Radio 



Digital Technology to End Homelessness 

 How communications to ending homelessness? 
 

 Institutional and political lobbying 
 Big campaigns (with celebrities attendance) 
 Civil society movements, activities and events 
 Social media initiatives (especially with young people) 
 Press approach (news suggestions and interviews 

proposals) 
 Putting homelessness in your institutional agenda 
 Homelessness is truly CHARITY! It is a Vincentian 

priority not only for SSVP but for all branches! 

Our challenges 



SSVP, Vincentian Family and other stakeholders 
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